Instructors:

Course description. The goal of this course is to prepare students to conduct original research
at the frontier of empirical industrial organization. There will be lectures about prevalent topics in
recent research such as asymmetric information, choice frictions, vertical relations, search, quality,
pricing, platforms, auctions, and matching. Other lectures will be devoted to help students develop
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and present an original research idea.

Prerequisites.

This course presumes knowledge of graduate-level microeconomic theory and

econometrics. Students may find it helpful to have taken Econ 8450.

Requirements. The grade will be based on a referee report, an in-class presentation of a paper,
and a research proposal. The grade for the research proposal will be based on a preliminary pro-

posal, an in-class presentation, and a final writeup.

Course schedule

Date Lecture (Tuesday) Date Lecture (Thursday)
Jan 12 Pricing

Jan 17 Pricing Jan 19 Pricing

Jan 24 Platforms Jan 26 Platforms

Jan 31 Selection markets Feb 2 Selection markets — Referee report

Feb 7 Vertical relations Feb 9 Paper presentations

Feb 14 Paper presentations Feb 16 Paper presentations

Feb 21 Paper presentations — Prel. proposal Feb 23 Feedback

Feb 28 Feedback Mar 2 Feedback

Mar 7 Spring break Mar 9 Spring break

Mar 14  Quality Mar 16  Quality

Mar 21 Auctions Mar 23 Auctions

Mar 28  Search Mar 30  Search

Apr 4 Choice frictions Apr 6 Choice frictions

Apr 11 Proposal presentations Apr 13 Matching

Apr 18 Proposal presentations Apr 20 Proposal presentations

Apr 25 Proposal presentations

Final proposal due May 9



Reading list. This list constitutes a tentative outline of the topics we will cover in class, including
papers we will discuss (the list may change or expand as the term progresses).
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